Extracts from The Design Council Reccomendation for Rebranding NHWN

Our recommendation is that the logo should not be changed.  
 
The current roundel has value by reflecting the organisation's history and acting as a stamp of approval, a heritage mark and to some a visible deterrent.  We are recommending that it plays an important role in supporting the new direction of the brand – not as the centre piece – but rather as the supporting symbol.  With the new brand direction we are looking to the future and are creating a contemporary visual language that is modern, bold and distinctive. We are suggesting a visual system that importantly makes use of language to encourage the all important shift in perception that we are aiming for.
To engage with the next generation of users, there is a need to modernize and professionalize Neighbourhood Watch – in a way that reinforces the essence of the movement; the grass-roots, the people-power, with 'inclusivity' at the heart.
